FL/ENTERTAINMENT -

Apple TV+ announces season two renewal
for acclaimed drama The Buccaneers, from

The Forge

- Inspired by Pulitzer Prize-winning author Edith Wharton’s final
novel -

Wednesday 20 December 2023: On the heels of the celebrated season one
finale, Apple TV+ today announced a season two renewal for The Buccaneers, the
acclaimed drama from The Forge inspired by Pulitzer Prize-winning author Edith
Wharton’s unfinished final novel of the same name. The series stars Kristine
Frgseth (The Assistant, Sharp Stick) as Nan St. George, Alisha Boe (When You
Finish Saving The World, 13 Reasons Why) as Conchita Closson, Josie Totah
(Saved by the Bell) as Mabel Elmsworth, Aubri Ibrag (Dive Club) as Lizzy
Elmsworth and Imogen Waterhouse (The Outpost, Nocturnal Animals) as Jinny St.
George. Emmy Award winner Christina Hendricks (Mad Men) is Mrs. St. George,
with Mia Threapleton (Shadows, I Am Ruth) as Honoria Marable. The complete

first season of The Buccaneers is how streaming on Apple TV+.

Since its global premiere on November 8, The Buccaneers has been hailed as a
“lavish period drama that feels fresh and modern, with a fast-paced, twisting

"\

narrative” that is a “"decadent and delicious” “shot of adrenaline” and “a ton of fun
to watch.” As each new episode of The Buccaneers debuted week-to-week on
Apple TV+, the series received continuous praise from critics and fans around the

world.

“It's been a complete thrill to watch people all over the world fall in love with these
characters, who’ve been brought to such vibrant life by our spectacular cast,” said
series creator Katherine Jakeways. "“We know season one left audiences desperate
to know what’s next for our buccaneers, so I'm absolutely delighted to have the
opportunity to explore the further adventures of this smart, joyful, messy

sisterhood.”



“The irreverence and wit of The Buccaneers charmed global audiences and we're
excited to be working with Katherine Jakeways and The Forge again on the next
adventure for Nan and her friends,” said Jay Hunt, creative director, Europe, Apple
TV+.

Girls with money, men with power. New money, old secrets. A group of fun-loving
young American girls explode into the tightly corseted London season of the
1870s, kicking off an Anglo-American culture clash as the land of the stiff upper
lip is infiltrated by a refreshing disregard for centuries of tradition. Sent to secure
husbands and titles, the buccaneers’ hearts are set on much more than that, and

saying I do” is just the beginning...

The ensemble cast also includes Josh Dylan (Mamma Mia! Here We Go Again,
Noughts + Crosses) as Lord Richard Marable, Guy Remmers (Lessons) as Theo,
Duke of Tintagel, Matthew Broome (Scandaltown) as Guy Thwarte and Barney

Fishwick (Living) as Lord James Seadown.

The music-driven series blends 1870s English aristocracy with a modern
soundtrack produced by Stella Mozgawa (of the band Warpaint) and packed with
songs from today’s top female performers that include Taylor Swift, Maggie
Rogers, Bikini Kill, Yeah Yeah Yeahs, Angel Olsen, Brandi Carlile and more, along
with original music from Folick, Lucius, Alison Mosshart, Warpaint, Gracie Abrams,
Sharon Van Etten, Bully, Danielle Ponder and more, as well as series composers
AVAWAVES.

Written by series creator Katherine Jakeways (Tracey Ullman’s Show, Where This
Service Will Terminate), season one was directed by BAFTA Award winner Susanna
White (Bleak House, Jane Eyre, Generation Kill). BAFTA Award nominee Beth Willis
(Doctor Who, Ashes to Ashes, Help) and Jakeways serve as executive producers.

The Buccaneers is produced for Apple TV+ by The Forge Entertainment.

-Ends-



About Banijay

Launched in 2008, media and entertainment powerhouse, Banijay, is home to over 130
production companies across 21 territories, a multi-genre catalogue boasting over 180,000
hours of original standout programming, and a complementary live entertainment business -
Banijay Events.

Imagining and delivering high-quality, multi-genre IP that was born locally and travels
globally, the business offers the best stories told the best way, and represents some of the
biggest global brands in the market including Survivor, Big Brother, Peaky Blinders,
MasterChef, Rogue Heroes, Marie Antoinette, Mr Bean, Love Triangle, Hunted, The
Summit, Black Mirror, Blow Up!, and Starstruck among others.

Built on independence, creative freedom, collaborative entrepreneurialism and commercial
acumen, the company, operates under the direction of Chief Executive Officer, Marco
Bassetti. It is under his leadership, the business has grown to reach €3.2bn in revenues
and €472m in EBITDA for 2022.

About FL Entertainment

FL Entertainment Group is a global entertainment leader founded by Stéphane Courbit, a
30-year entrepreneur and entertainment industry pioneer. Our mission is to inspire passion
by providing audiences with engaging and innovative entertainment experiences. The
Group’s activities include content production & distribution (through Banijay, the world’s
largest independent producer distributor and online sports betting & gaming (through
Betclic, Europe’s fastest-growing online sports betting platform). In 2022, FL
Entertainment recorded revenue and Adjusted EBITDA of €4,047m and €670m
respectively. FL Entertainment is listed on Euronext Amsterdam (ISIN: NLO015000X07,
Bloomberg: FLE NA, Reuters: FLE.AS).
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