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Disclaimer (1/2)

Thispresentation contains certain forward -looking statements with respect to the financial condition, results of operations and business of Banijay Group and its subsidiaries (referred to as 'the company')

and certain of the plans and objectives of the company with respect to these items. The words "believes", "expects”, "may", "will", "could", "should", "shall", "risk", "intends", "estimates", "aims", "plans",
"predicts”, "continues", "assumes", "positioned" or "anticipates” and similar expressions (or their negative) identify certain of these forward -looking statements . These forward -looking statements are
statements regarding the company's intentions, beliefs or current expectations concerning, among other things, the company's results of operations, financial condition, liquidity, prospects, growth,
strategies and the industry in which the company operates . The forward -looking statements in this presentation are based on numerous assumptions regarding the company's present and future
business strategies and the environment in which the company will operate in the future. Forward -looking statements involve inherent known and unknown risks, uncertainties and contingencies
because they relate to events and depend on circumstances that may or may not occur in the future and may cause the actual results, performance or achievements of the company to be
materially different from those expressed or implied by such forward looking statements . Many of these risksand uncertainties relate to factors that are beyond the company's ability to control or
estimate precisely, such as future market conditions, currency fluctuations, the behaviour of other market participants, the actions of regulators and other factors such as the company's ability to
continue to obtain financing to meet its liquidity needs, changes in the political, social and regulatory framework in which the company operates or in economic or technological trends or conditions .
Past performance should not be taken as an indication or guarantee of future results,and no representation or warranty, express or implied, ismade regarding future performance

Thispresentation contains statistics, data and other information relating to markets, market sizes, market shares, market positions and other industry data pertaining to the company's business and
markets . Unless otherwise indicated, such information isbased on the company's analysis of multiple sources, as well as information obtained from (i) experts, industry associations and data providers ;
and (ii) publicly available information from other sources, such as information publicly released by our competitors . To the extent available, any industry, market and competitive position data
contained in this presentation has come from official or third party sources. While the company believes that each of these publications, studies and surveys has been prepared by a reputable source,
the company has not independently verified the data contained therein . In addition, certain of the industry, market and competitive position data contained in this presentation come from the
company's own internal research and estimates based on the knowledge and experience of the company's management in the markets in which the company operates . While the company believes
that such research and estimates are reasonable and reliable, they, and their underlying methodology and assumptions, have not been verified by any independent source for accuracy or
completeness and are subject to change without notice . Accordingly, undue reliance should not be placed on any of the industry, market or competitive position data contained in this presentation .

The financial information in this presentation includes non-IFRSfinancial measures and ratios that are not recognised as measures of financial performance or liquidity under IFRS The non -IFRSfinancial
measures presented are measures used by management to monitor the underlying performance of the business and operations and, have therefore not been audited or reviewed . Furthermore, they
may not be indicative of the historical operating results, nor are they meant to be predictive of future results. These non-IFRSmeasures are presented because they are considered important
supplementary measurements of the company's performance, and we believe that these and similar measures are widely used in the industry in which the company operates as a way to evaluate a
c 0 mp a ngpérating performance and liquidity . Not all companies calculate non-IFRSfinancial measures in the same manner or on a consistent basis. As a result, these measures and ratios may not
be comparable to measures used by other companies under the same or similar names . Further information on the non-IFRSmeasures can be found in our interim financial report .

All projections, valuations and statistical analyses are provided to assistthe recipient in the evaluation of the matters described herein. They may be based on subjective assessments and assumptions
and may use one among alternative methodologies that produce different results and to the extent that they are based on historical information, they should not be relied upon as an accurate
prediction of future performance . The forward -looking statements contained refer only to the date in which they are made, and the company does not undertake any obligation to update any
forward -looking statements . By attending the meeting where this presentation ismade or by accepting a copy of this presentation, you agree to be bound by the foregoing limitations .

We may from time to time seek to retire or repurchase our outstanding debt through cash purchases in open market purchases, privately negotiated transactions or otherwise . Such repurchases,
if any, will depend on market conditions, our liquidity requirements, contractual restrictions and other factors .
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Disclaimer (2/2)

NOT FORDISTRIBUTIONN WHOLEOR IN PART,DIRECTLYOR INDIRECTLYIN OR INTO THEUNITEDSTATE®F AMERICA, AUSTRALIACANADA, JAPAN, THEHONG KONG SPECIALADMINISTRATIVEREGION OF
THEP E O P L BEEP3BLICOF CHINA AND SOUTHAFRICA OR ANY OTHERJURISDICTIONNVHERETO DO SO WOULD BEUNLAWFUL

Thiscommunication does not constitute an offer for sale of, or a solicitation of an offer to purchase or subscribe for, any securities in the United States or in any other jurisdiction . Thiscommunication is

only being addressed to: (i) outside the United States to non-USpersons (as defined in Regulation Sunder the Securities Act) and (ii) within the United States to "Qualified Institutional Buyers" (as defined
in Rule 144A under the Securities Act) .

Thiscommunication isonly addressed to and directed at persons in member states of the European Economic Area (the "Member States") and in the United Kingdom who are "qualified investors" within
the meaning of Article 2(e) of the Regulation 2017/1129 of the European Union (as amended, the "Prospectus Regulation") or the Prospectus Regulation as it forms part of UKdomestic law by virtue of
the UK European Union (Withdrawal) Act 2018 and as amended by The Prospectus (Amendment etc .) (EU Exit) Regulations 2019 (each as amended) (the "UKProspectus Regulation"), respectively . This
communication isbeing distributed only to, and isdirected only at (a) persons outside the United Kingdom, (b) persons who have professional experience in matters relating to investments falling within
Article 19(5) of the UK Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the "Order"), (c) high net worth entities, and other persons to whom it may otherwise lawfully be
communicated, falling within Article 49(2) of the Order and (d) persons to whom an invitation or inducement to engage in investment activity (within the meaning of section 21 of the Financial Services
and Markets Act 2000) in connection with the issue or sale of any securities may otherwise lawfully be communicated or caused to be communicated (all such persons together being referred to as
"relevant persons"). Thisannouncement isdirected only at relevant persons and any person who isnot a relevant person should not act or rely on this communication or any of its contents .
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Who we are




Banijay Group at scale: 15 YEARS of capturing growth and
creating value in the entertainment space

Ug0. 2 bn

2009 revenue

u9 0 0 nB0,000

2024 Adjusted EBITDA

X24

in 15 years

employees

ud. 8D

2024 revenue

33

Countries of operations
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Truly global across our activities

.,":_.

B Content production presence

] Distribution network territories @

‘ Live key hubs

Key online Betclic market positions

= Banijay

(1) Territories: Stand alone territories (as opposed to political borders), including The Independents footprint 6 - Group



Pioneer leader in Entertainment with shared DNA

ONLINE SPORTS BETTING AND GAMING

CONTENT PRODUCTION AND DISTRIBUTION

LIVE EXPERIENCES

AP

BalichWonderStudio
THE INDEPENDENTS

v/

v/

v/

2007
CREATION OF BETCLIC

2025
FASTEST ONLINE GROWING PLATFORM IN
EUROPE

2008
CREATION OF BANIJAY ENTERTAINMENT

2025
GLOBAL LEADING INDEPENDENT
CONTENT PRODUCER AND DISTRIBUTOR

2023
CREATION OF BANIJAY LIVE

2025
LEADING POSITION IN LIVE EXPERIENCES

SHARED DNA AND LONG STANDING KNOWHOW SUPPORTING VALUE CREATION
IN KEY ENTERTAINMENT SEGMENTS

[ ] Banijay
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Banijay Group is the Entertainment champion

Banijay _
Entertainment

Banijay
Live

Banijay
Gaming

GD INDEPENDENT CONTENT PRODUCER AND DISTRIBUTOR

@]) WORLDWIDE PROVIDER FOR GLOBAL STREAMERS

10

hours of content
produced each day

ES

@]) GLOBAL PRODUCER OF LARGE CEREMONIES AND LIVE EXPERIENCEH

GD GLOBAL MARKETING AND COMMUNICATIONS GROUP FOR LUXURY

A4

live experiences
produced each day

@1) FASTEST GROWING ONLINE BETTING AND GAMING PLATFORM

@1) ONLINE SPORTS BETTING IN OUR CORE MARKETS

u35b M
volume of transactions
processed each day

[ ] Banijay
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Successful journey of value creation boosted by acquisitions

Banijay founded with co investments

Acquisition of Endemol -
from Groupe Arnault, Exor, De Agostini

ok §hine_by_Banijay
( ineGroup

THE INDEPENDENTS

B Banijay

BalichWonderStudio

= -é;(;‘)%“-'“"‘."%.?l S

LOV Group founded wjtHh a\mais]lihm-fzﬁ’c‘id'l‘ﬁm’__,
investment; Investment in Betclic Vivendi as a new partner in Ba ‘!'r-’ -

Beftclic ®

€ with financial discipline on agxquisitioc

o 45+ BOLFON ACQUISITIONS 7X Average multiple paid in bolt  -on acquisitions (EV/EBITDA)

[ 3 Banijay
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Banijay Groupos g‘\  wt h Journey 1 s acce

OVER THE PAST 3. | ARS, SINCE LISTING

DOUBLEDIGIT | STRONG { P__'_J %xp DING EXPANDING USER
GROWTH PROFrTAB 4Ty 7 | LIBRARY ~ ENGAGEMENT
) | i P o @
) | PR ) x2 1 ¥
11% ~ +50% | +68% 2.1
Revenue Growth in Growth in GSrowth ;3” g,n“nz
CAGR Adjusted EBITDA content hours ports Betting
Gaming UAP

(1) Based on FY 2021 financials, listing in July 2022
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Our business model
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Content Production and Distribution

#1

Largest pure content
producer and provider
for streamers

207k

Hours of content
catalogue

(1) 2024 reported figures

249

Territories of
distribution

130+

Production companies

at a glance

Live Experiences

Distribution 12% and other 10%

0g3. 39n

2024
Revenue @

Production 78%

D Banijay
12 I Group



#1 global producer, #1 content library

3 Banijay

B Group

Content Production and
Distribution and Live
Experiences

Global revenue by selected player

I :

Frevnantle

LIONSGATE
STUDIOS

Studios Business
(Movies and TV)

W(abn)

207,000

3 Banijay

I Group

Content Production
and Distribution

Content catalogue (number of hours)

95,000

13V,

STUDIOS

Frevnantle.

45,000

Source: Companies financial report, Broadcast Distributors Survey 2024
Note: Banijay Group, ITV Studios and Fremantle for FY 2024, Lionsgate Fiscal Year 2024 ended March

(1) Independent from US major

31h 2024

[ ] Banijay
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Home to iconic IP spannlng aII genres

s DRISELBA'S
7 - FIGHT SCHOOL ' -
» o)

A et
il ] ;,CIEANERS

1 |
Grantc}d{ste‘ 1

L .‘
B BN |

AND MANY OTHERSE



Banijay mastering all content channels with de -risked business

models

PRODUCTION
FINANCING

REVENUE
MODEL

]

LINEAR BROADCASTERS GLOBAL STREAMERS
FULLY PREINANCED BY
NON-SCRIPTED THECOMMISSIONING
BROADC e s FULLY PREINANCED
BY
PREFINANCED BY: THEPLATFORM
- BROADCASTERS
SCRIPTED - DISTRIBTIONADVANCE
- TAX CREDITS

PRODUCTION PRODUCTION FEES

DISTRIBUTIONCOMMISSION ON DISTRIBUTION
IP REVENUE AND FORMAT FEE FOR IP OWNER

[ ] Banijay
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Proprietary IP catalogue, with diversified, highly recurring shows

produced

CONTENT HOURS SPLIT (IN 2024)

Third party e

£ 21%

" Banijay -owned
content

PRODUCTION REVENUE SPLIT BY RECURRING SHC

Shows Running
for +5 Seasons

New Launches

2-5 Seasons

)W

IS

PRODUCTION REVENUE SPLIT BY SHOWS

Top 20 Shows

2024

Other Shows

/8% non -scripted revenue in 2024

>70% recurring production revenue

O formats in the top 15 world travelling formats @

(1) As per K7 Tracking the Giants 2023 -24

[ ] Banijay
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Continually refreshing and growing our IP

AVERAGE ANNUAL VOLUME OF LAUNCHES IN SCRIPTED SHOWS

D cania
[ ) Grodpy 110

Fremantle 78

MA\ediawan 52

13V, 51

STUDIOS

(BlB]C]
STUDIOS 38

ANS; 25

ANNUAL VOLUME OF LAUNCHES IN NONSCRIPTED SHOWS (2024)

B sanija
[ ) Grodpy 257

BEaaQ
STUDIOS 207

13V, 146

STUDIOS

Fremnantle 118

MA\ediawan 88

ANS; 74

I 41

FICTURES

Source: The Wit
(1) Average 2023 -24

[ ] Banijay
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I

#1 WORLDWIDE PROVIDER
FOR GLOBAL STREAMERS

80

SHOWS LAUNCHELON GLOBAL STREAMERS\ 2024

NETFLIX ?st»?+ pri@eo StV+ Lo+ MEX
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Online Sports Betting and Gaming ata glance

- : Online poker
REVENUE IN 2024 IN OUR CORE MARKETS O”"“TS%?S'“O 504
(0]
Online horse
racing 1%
UNIQUE ACTIVE PLAYERS IN Q1 2025 ONLINE
Online sports
betting 79%
REGULATED PROPRIETARY PLATFORM

[ ] Banijay
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SCALED AND AG

Betclic

RFNBIIN[ERSINLN =6 tN THE INDUSTRY AND A KEY DIFFERENTIATOR EMPOWER
UNPARALLELED PROPRIET UNMATCHED SCALE ANC CULTURE OF INNOVATI(

PLATFORMS PACE AT THE HEART
Agile technologyandling huge volumes at Scalable cloutbasedplatform allowing fast Platform entirelyre-engineered with the
low latency implementation of any innovation latest technologiesluring the last 5 years
Multiple platform typesto fit every domain Multi-Brand, MultiCountry, MultiContinentby LeveragingAl and automation everywhere
needs and opportunity (sports, PAM, design to enhance player experience

OFaAy2s LI21SNE LI ¢
Product & Technology expertentralized in
Bordeaux

0

Security

700+

Tech
experts

Instant

Money deposits

breach match end and withdraws

3 Banijay
22 [l Group

(1) Average number of odds changes per hour over 10 da:



7
ELEVATING THE SPORTSBOOK PRODUCT EXPERIENCE THROUGH
) INNOVATION

Betclic

COMBINING PRICING AND RISK MANAGEMENT WITH GENEROSITY

PLAYERPROPS INSURANCE SUPERSUB

\ Bets placed on specific player performances For multiples, if customer have 1 selection If your chosen player is replaced but his
\ rather than on the overall outcome of a game incorrect, will get his money back substitute does something big (like scores),
your bet still count

OUSMANE 7
DEMBELE

1 St to introduce

and already used by
1.2m unique players

1 St to introduce

and already used by
25% of customers
each month

1 St to introduce

Football PP in Live in
the World

[ ] Banijay
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#1 PRGDUCT IN ALL OUR CORE MARKETS. «  * v "« ' petaic

»
_ . . ’
. pu » : - IS -
» »
- - k » )
X - . - S
AR S SR e e T ) : 2
.0;'09:?*:&‘ a.-‘.‘-’%q _: ik 455
L2 2. %Y s " F
r y R’ e

1 DeepSeek -

& Assistant IA

B .. , downloaded app In

@ N allof2 dzNJ Yl(l)NJ[ S (|3

T

e ':T:,\‘

Rated Betting App by ~ T :
Customers
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A solid top -3 position in our core markets with a proven track -

record of footprint expansion in regulated markets

NEW
TERRITORIES

wn
-
LL
X
e
<
=
L
0
O
©)

MARKETS

RANKING

TOP PLAYERS

I I FRANCE

PR
P 3y

Y&y 45
v IN SPORTS ¥ Y
@ BETTING @ LS,

M umiser

PORTUGAL

)

o IN SPORTS BETTING
w AND CASINO

@ BETANO

sl

IN SPORTS BETTING

FORTUNA s.rs

IVORY COAST

C)

IN SPORTS BETTING

IXEBET

[ ] Banijay
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Track record of consistently gaining market share

GGR EVOLUTION PER PRODUCT AND GEOGRAPHY SINCE 2018
(rebased at 100 in 2018 for France and Portugal and at 100 in 2019 for Poland)

FRANCE || B

PORTUGAL

1.7x

2018 2019
5.5x
2018 2019

SPORTSBOOK

2020

2020

2021 2022
POKER
2021 2022

2023

2023

,,,,,,,,,,,,,

,,,,,,,,,,,,,

Sources: ANJ and SRIJ publication for France and Portugal GGR data. Average of H2 Gambling Capital and

SPORTSBOOK

1.6x

,,,,,,,,,,,,,

2018 2019 2020 2021 2022 2023 2024

CASINO

,,,,,,,,,,,,,

2.5X%

,,,,,,,,,,,,,

2018 2019 2020 2021 2022 2023 2024

Vixio Publications for Poland GGR data

POLAND .

18.6x SPORTSBOOK

,,,,,,,,,,,,,

2018 2019 2020 2021 2022 2023 2024

LEGEND:
Betcli

—_— Market

[<]x

Bet c lcumuléted
growth over market

[ ] Banijay
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Banijay is the fastest growing online gaming platform in Europe

19%

46%

D Banijay

I Group

Online sports
betting & gaming

Revenue growth 20223 and 202324

23%

17%

LOTTOMatica

25%

19%

=lutter

7%

11% 11%
7%
IFDJ %] 2ntain

B saniay
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Room to capture new customers in underpenetrated markets

FrRance | B PoRTUGAL [l POLAND gy vory coast i B
~20m
~10-15m
~6-8m
~4-5m ~3-4m
— ] —
Current Potential Current Potential Current Potential Current Potential
players players players players
[ ] Banijay
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